


Background:

* It could be the business degree from SMU... or:

* At 26 | saw first hand what government can do to an industry...
* Medical Malpractice Defense Practice = Meet Tort Reform

* 5 Years later — Budget, Planning, and Policy Advisor to Governor Perry

* 2 Years after that — Appointed Workers Compensation Commisioner
by Governor Perry — Re-Appointed twice by Governor Abbott

* Regulated a S3 billion annual Texas industry with a S100 million+ budget, 20
field offices, and over 600 personnel.

* Now: Registered Contract Lobbyist
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Is Monitoring the Intersection of Regulation
and Business necessary?

* “IFJrom our view, it is important to note how strong CPA is linked to
business performance... Especially when comparing the costs of CPA
to costs of these other factors, CPA can seem like a no-brainer...
businesses should, when possible, engage in CPA — because
businesses that do tend to outperform competitors.”

* “Due to their CPA efforts, aggressive firms were able to attract a 14%
larger market share than average firms.”

- “Corporate political activity: Good, Bad Ugly”



Okay, it’s necessary, but how necessary?

* “IlI]f managers choose not to participate in the political arena, they
can be confident that other interested parties (possibly even rival
firms) will be active on issues of importance. It is vital that firms
recognize choosing a strategy of passively reacting to policy, or even

trying to anticipate public policy, leaves the process more open to
being shaped by efforts of other interest groups.”

- Political environments and business strategy: Implications for managers
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Right to Work States
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https://www.texastribune.org/directory/rick-perry/
https://www.texastribune.org/2014/09/03/report-texas-loses-bid-tesla-gigafactory/
https://www.texastribune.org/directory/greg-abbott/
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